
• Directors of Marketing
• Internal Communications
  Managers
• Management Analysts
• Survey Researchers
• Demonstrators & Product
  Promoters
• Green Marketers

High School Pathway Classes

Potential careers

Marketing & Management

• Market Research Analysts
• Marketing Specialists
• Advertising & Promotions
  Managers
• Telemarketers
• Social Media Marketers
• Fashion Marketers
• Entrepreneur

wbl (work-based learning) connects skilled, knowledge-
able and driven students to local businesses every year. 
Students who participate in the Markeing program 
and have been selected to participate in WBL 
will leave school early to work with our fantastic 
business partners. Benefits to students include a 
chance to put skills learned in the classroom to use 
in an authentic setting, getting a competitive advantage on 
their career and networking with industry leading profession-
als all while still in high school. www.hallcowbl.org 

capstone: wbl internship

Career Tech Student Organizations
DECA prepares emerging leaders and entrepreneurs for ca-
reers in marketing, finance, hospitality and management
in high schools and colleges around the globe.

Through participation in DECA activities, members  learn 
how to communicate thoughts and ideas, how to organize a 

presentation and more about what businesses expect 
from employees while gaining problem-solving skills. 

Their experience empowers them to be an effec-
tive leader and connects school to the real world. 
DECA also helpes members recognize the benefit 
of community service.

Marketing
            A Guide to pursuing your career path

Marketing & Entrepreneurship begins an in-depth 
and detailed study of marketing while also focusing 
on management with specific emphasis on small busi-
ness ownership. Builds on the theories learned in Marketing 
Principles by providing practical application scenarios which 
test these theories. In addition, focuses on the role of the su-
pervisor and examines the qualities needed to be successful.

Marketing & Management gives students a managerial 
perspective by applying economic principles in marketing, 
analyzing operation’s needs, examining channel manage-
ment and financial alternatives, managing marketing infor-
mation, pricing products and services, developing product/
service planning strategies, promoting products and services, 
purchasing, and professional sales. Includes global marketing 
where students analyze marketing strategies employed in the 
United States versus those employed in other countries.
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Marketing professionals are responsible for developing, implementing
and managing a company’s marketing efforts, both through traditional
and digital formats, in order to stimulate customer interest and generate
sales. To assess consumer demand, marketing managers evaluate the
products and services offered by their own firm and its competitors.
They also seek to identify new products or services and develop
potential markets. Their main goal is to maximize profit and market
share by satisfying customers’ wants and needs. 

From a larger perspective, Marketing and Management involves all areas 
of starting and operating a business and is defined by nine functional ar-
eas: financing, risk management, selling, promotion, pricing, purchasing,
marketing-information management, product/service planning, and
distribution.

Marketing Principles addresses all the ways in which market-
ing satisfies consumer and business needs and wants for prod-
ucts and services. Students develop a basic understanding 
of Employability, Foundational and Business Adminis-
tration skills, Economics, Entrepreneurship, Finan-
cial Analysis, Human Resources Management, 
Information Management, Marketing, Operations, 
Professional Development, Strategic Manage-
ment, and Global Marketing strategies.



Marketing & Management
       Career Pathway - plan of study

Graduation Requirements

pathway to future career options
High School Post-Secondary

Marketing Principles
Marketing & Entrepreneurship

Marketing & Mangement

Pathway Courses Capstone Technical College 4 Year College/University

WBL Internship
Dual Enrollment

Certificate
Diploma Program
Degree Program

Bachelor Degree
Masters Degree

Graduate Studies

nterns for Hall
HALL COUNTY SCHOOLS

Work-Based Learning •  Internships  •   Apprenticeships

Personal aptitudes
Activities that describe what i like to do:

• Shop & go to the mall.
• Be in charge.
• Make displays & promote
  ideas.
• Give presentations & 
  enjoy public speaking.
• Take advantage of chances
  to make money.
• Persuade people to buy products or participate in activities.  

Personal qualities that Describe me:
• Enthusiastic
• Competitive
• Creative

Want More Information on You?
YouScience is the science of YOU – how your mind is wired, 
what makes you tick, the skills and knowledge that set you 
apart. You have talent and there’s a path that’s right for you – 

we can help you find it.

Login to Infinite Campus and locate the 
SLDS Portal link on the left. Once logged 
in, click on “My Career Plan” then choose 
“Go to YouScience”. 

What You Learn in School Matters
You’re learning skills and knowledge that can make you a 
qualified candidate for in-demand careers. Industry-recog-
nized certifications, available to all pathway students, are 
great signals to employers that you have the skills they’re 
looking for. Certifications help validate what you know, so 
other people know, that you know it.

• Self-motivated
• Persuasive

Questions? 
Contact your CTAE teacher, WBL Coordinator or School Counselor
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English/Language Arts
4 Units  Must Include:

9th Grade Literature & American Literature

Social Studies
3 Units  Must Include:

World History, US History, Government & Economics

Health & Personal Fitness
1 Unit  Must Include:

1/2 unit of each

Science
4 Units  Must Include:

Physical Science or Physics; Biology;
Chemistry, Earth Systems, Environmental Science or AP/IB course

+
one additional Science course

Career, Technical & Agriculture Education (CTAE)
3 Units  Must include:

Marketing Principles, Marketing & Entrepreneurship, 
Marketing & Mangement

Electives
4 Units 

*Students planning to attend most post-secondary institutions must take 2 
units of the same modern language. 

Total Units Required
23 Units

Mathematics
4 Units  Must Include:

GSE Algebra I, GSE Geometry & GSE Algebra II
+

one additional GSE/AP/IB/DE Math course

OR
GSE Accelerated Algebra I/Analytic Geometry A,

GSE Accelerated Geometry B/Algebra II, GSE Precalculus
+

one additional GSE/AP/IB/DE Math course


